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The Influence of Internet Word of Mouth on College Students' Purchase Intentions for Web
Dramas--—The Moderating Role of Self-construal
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[Abstract]  Based on the Rational Choice Theory and Information Adoption Theory, this study examines the
influence of Internet word of mouth (IWOM) on college students' purchase intention for web
dramas and verifies the moderating role of self-construal. The findings indicate that the quantity,
quality, and valence of IWOM directly impact college students' willingness to purchase web
dramas. Simultaneously, they also exert an indirect influence through perceived credibility and
group consensus. Perceived credibility and group consensus mediate the relationship between
IWOM and purchase intention. Independent self-construal negatively moderates the relationship
between the quantity of IWOM and perceived credibility as well as group consensus, while
interdependent self-construal positively moderates the relationship between the quantity of
IWOM and perceived credibility. This research enriches the theoretical understanding of IWOM in
the context of web dramas and provides valuable insights into the psychological mechanisms
underlying college students' purchase decisions. These findings have practical implications for
marketing strategies in the web drama industry.
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